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SIXTH SALES CYCLE 


• • Wdek Starting 
f^ lat Featured Brand* 


2nd Featured Brands 

**£!*[£&■; ^ ii.: . ... .... ». 

>vX' ; . 3rd Featured Branda 




BACKGROUND INFORMATION 


V NOVEMBER 4,1974—DECEMBER 27,1974 


If I j 18 25 2 9 16 


. .. Benson A Hedge* 100’s 


Virginia Slims | Marlboro Red/Green 


Marlboro Red/100’a I Parliament 80/85’* 


■ism- 

V'>' 

r%' 

-'y:*-' M. 




Which are your favorite 
Benson & Hedges KKTs sweepstakes? 

CSoow from lt«e end 90 'nore. 


There is also a Benson & Hedge* 100’s Sweepstakes tor 
the trade only. This sweepstakes has a special entry card * 

(see enclosed sampled and otters the following prizes: >' 

MST PRIZE: 100 feet of $1.00 Bills *‘ i 

2ND PRIZE: 100 JliOO Bills ^ 

,3RD PRIZE: 100 half dollar* 




Facta About the Brand: ■ 

• Benson & Hedges Regular .9.0 


HA SUMS: 


• Benson A Hedges Menthol ....+13,5 

: r*V # Total Benson A Hedges ..+10.6 
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VIRGINIA SLIMS 

2ND FEATURED BRAND 
1ST 4 WEEKS vs ». 


-•/" 


1ST 4 WCtKS •• 

?**« t S 

November 4— November 29. 1974 rz 

^Liaumer Dfler: ' *'• 


h 'f'-l* Virginia Slims will feature Gener- 
fc Materials as a Secondary Pro- 
motion during ithe first 4 weeks. 

~-'»+ • Also, special counter cards will [ 

1 offer, the 1975 BOOK OF DAYS IjflEi 

K through the mail^with 10 end HKjHf 
panels from Regular or Menthol. 

t Brand Activity. •'. ■ Lt ' 

£T ' During this cycle, VirginiaSlims 

t ^ -will be supported iby the heaviest ■ 

lv^ schedule of media, promotion, 

' V hW pub,itil *events in the brand’s 

With Ihese efforts, special 
attentionimustibe givenito assure E^VlX 
-adequate inventories of Virginia R VI 11 

,^vf£ Slims in all carton and single pack ilt i 1 ] 
* * outlets. In order to realize the 
5, effect of these marketing efforts, > ^ y-t' 

•r;": there must be product availability. 

\ Facto About the Brand: » - f i: ' : 

fV ■• > • Virginia Slims Regular _+11.6 

•»*£- .. • Virginia Slims Menthol _,..,.+17.3 

t • Total Virgi nia Slim*- .,..+14.0 


PARLIAMENT 


'ttxive come a long way; baby. J 

4k£S VIRGINIA] 
S163 * SUMS i 


2ND FEATURED BRAND—2ND 4 WEEKS December 2-December 27.1974 
3RD FEATURED BRAND^IST 4 WEEKS November 4-November 29.1974 

Consumer Offer: "yl,, . v / - 

• Generic and Christmas =• ’ Z*** • 

Selling end Merchandising: . V. <r ‘‘ ' . 7 ‘ ^ 

• Marlboro continues its phenomenal 
growth, and special efforts are re- 
quired to maintain adequate ihven- 
tones on all packings. To this end. 

Marlboro will be featuring generic ! l#ti a3yv. 
materials this cycle which ;alldw flex- 3!Hi» 1 
Ibility in displaying and selling-in all Tra *aE^n 
Marlboro packings. ■■■■. Cf'- TVvlLVlThf ^ 

—During the 2nd 4 weeks, display vLl jV 
Marlboro Red and Green. The Sell- ?•;'•#. ^^03 

In will include Lights. ^ 

—During the Is! 4 weeks, display r 
Marlboro Red and Marlboro 100‘s. - 

The Sell-In will include the pack- .-.- ■"'tt- 

■ ings of Red and 100's that are pres- ^ i 

entiy sold in your market. . 






Special Activities " V 

• The PPP has been expanded to in^ 
cltide an additional 5 cartons of 
Marlboro Red with 5% gratis. 

• Also, the Mini-Bin program will pro¬ 
vide additional Marlboro display 
•pace. 


• > ■ V \ 

*•.' / •’ 

Facts About !the Brand: ; f . 

• Marlboro Box.6 

• Marlboro Soft Box..7 

• Total Marlboro (Box and ISOft) .+ 7 

• Marlboro Lights ..............+34 

• Marlboro 10014 Box ............ +31 

• Marlboro 100'a Soft _ +1B 

• Total Marlboro 100‘s.+21 

• Marlboro Menthol I.+ 16 

• TOTAL Mirlboro ....+ 9 


3RD FEATURED BRAND 2ND 4 WEEKS 
December 2—December 27,1974 


Consumer Offer: . . .. . 

■^-.♦Generic V”' : ‘ : r; 

Selling and Merchandising 

Parliament Box and Soft Packs will be featured in all 20 Pack 
Set/Sell i Units. 

With new packages for Parliament Box and Soft about to be 
Introduced I nationally, every effort must be made during this 
cycle to sBil and display both current packings. This IS essen¬ 
tial, to avoid problems with returned goods when the new 
packages reach distributors and retailers. 

Copyright <D 1974. Philip Morris U.SA 


Parliament 

The recessed filter ci garette- 


Facta About the Brand: 

• Parliament 100's 

• Total Parliament . 
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(^SCANNER SHEET MAILING 

fuiW^r~-: ;.*;w- 

>, BOARDS, AND ENVELOPES FOR THE SIXTH CYCLE .^ ; '-: : ^?fll 
) SEPARATELY TO EACH SALES REPRESENTATIVE TO 


<* '. ; ■ / ! *; <•-^P ^ 

iP-r' ' ; ‘> ' >v ^ .'•^.^ffki.i't-',;-^ ' 
PP,. P $$&*:&. 


>, BOARDS, AND ENVELOPES FOR THE SIXTH CYCLE 
) SEPARATELY TO EACH SALES REPRESENTATIVE TO 
:K OF OCTOBER 28, 1974. THEY WILL NOT BE IN- . 
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Nov. 4-Dec. 27,1974 
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NEW YORK CITY AREA 
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PROMOTION RATIONALE J MERCHANDISING PROGRAM SET-UP SHEET 
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Vv. *• vf r •- : **•: ; ■ 

|i. The new Benson & Hedges TOO‘Is Flip Top Box will find ready acceptance . 

* In the New York market. New York is the Number 1 Box market in the 

4 country, andl these new packs will continue In the successful tradition 

,,l of Benson & Hedges 100's. ./ •.•;-■. '. ,T- V; : -•'•' ^ £ 

i Benson & Hedges 100‘s Box is an exciting addition, supported by dis- »: v" 
4 tinctive packaging, P.OiS. material and advertisingi However, in order ' t 

• ., to maximize its potential, Benson & Hedges 100‘s Box must attain a high y;^;.\.'; ;y 

level of distribution and display, through the effective use of the 
o materials provided.: ^i:/^' *■" ; ; v \.>V 

v Benson S Hedges 100's Box willl be the primary brand during the entire 8- ^ 

^eeks of the Sixth Sales Cycle . Tihe merchandising and sell-in activity 
& outlined for Benson & Hedges lOO^'s Box will supersede the brand align- ... 

\Y ment outlined in the National Product Promotion Plan Folder. 

% Sell-in 5 cartons of Benson & Hedges HOO's Box—3 Regular and 2 Menthol — 

.- as part of the 15-carton P.P.P. This sell-in should be separate from . :;v v 4 ^ 

* and precede the presentation for the remaining P.P.P. brands. 10% v" 

4; gratis is allowed on these 5 cartons only , to a maximum of 5 paH? free ,* : 

• • per locationi '^.v/V^v- ^ - - ■, ■ ' X-/< ■■ . . 

A $1.00 set-sell allowance is authorized for the placement of the 30- 4' ; 4 ; ; 

i, pack display in a self-service position for two weeks. This display ' - YY; : .4;" : ' 
4 should contain 2-cartons of Regular and 1-MenthoT. (NOTE: The Regular/ 

Menthol mix for the sell-iin and display may be altered to suit local ‘ '4- 
K circumstances.) 
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PLAN'S" and "B-l!" DISPLAYS: Benson & Hedges 100's Box replaces Benson & 
V . v. . Hedges 100's. 

All other instructions relating to the 15-carton sell-in and display 
activities outlined in the Product Promotion Plan Folder will remain 
unchanged. 
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: retail activity instructions detail the ^asic essentials' relating "^ yS m 

.^ r^.V ’s-',>• <, ' to "the sell-in! merchandi sine. and disnlavinir of Benfl"on' & Berf'#«>a"i 00 ’« Box. ‘f 


■ .Prior, v to.any aiyiston meetings, be certain'you have spent at 
.•^^^^^^^least’bTO^aif;\iay; doing retail' work "related '!ior|he ? Benson"' 

Hedges 100’s. Box program,. ^iMs^will better'• prepare 'you'~f 



•-s^'.‘-VU?i4iv' T 

*-Vv • *rt r >. : 


>; V/’" J VV-y* - : - 



Closely supervise your Sales Representatives during the Intro- 
duct ion of Benson & Hedges 100’s Box. vPay particularly close /y.- 
attention to the newer salesmen who are experiencing their ’ : X 


that refuse to purchase and/or display Benson & Hedges 100's 
v- Box. ' Assist your Sales Representatives in planning a recall 

%W.'-'-•■'■* '!> ’. •.■ ' : -» ~s 

/Throughout the entire period, close communication must be main-. 
'..^ytained with all individuals involved in this product introduction. 

•<••'>‘..This will insure that adequate materials and products are avail- ;;;¥-• .Vj- 
able; that our assignments are being properly covered; and that 
■ Benson & Hedges 100’s Box is being given the best possible support. 
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AMDS 01-21-00*? 

; 01-22-00 j 


04-22-0<T 


, AMCS 


01-41-00 


. 'W 


YY-Yy- v. f ';v‘ ; f New York Area YYyy- v~ •; '• 

•[ : “ New Jersey ;V-'-• V-- . , (3) .. ; v'Y’Y'Y 

?V^; % New York Area . YYv Yi'-‘Y: ' ; • - •' 

Y V-^'yYyvY: -UNew Jersey . (2 ): ' 

L-00 : vV?i _ New' Jersey ’'•Y Y YY YY > r ^ ' 


... . ;;^ V,; ; ,V. | 04-41-00 vw ,-• ,... 

MIL REPS 04-61 “ ' 


; 'SECTION MANAGERS (01 & 04) New York, New Jersey ; 


( 2 ) 


V. .* \; f 




TOTAL PERSONNEL (63) 
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: Also, there will be color advertisements In three Sunday Supplements: . v '-' 




New York Times 


.. ........ \ Long Island Newsday ' ’J 

New York News uv' .-C" -y 

- v : •.‘ • -n Cv-‘ '*"/./'■ -"v,.' ..f-v-M; r; : •T'>*‘-v .w'-'-X/XlXXXX * ' - ’ •'*; 

-•••-■• -*‘v.••-•-•: -*OXv X. <■’■ '-• * ‘• V. . •; • 

Vj’-.Ther e will be black and white advertisements in the following news- 


papers 

v" - v >- 




New York News XX ' 

New York Post .. ’• -< - -V.: " 

New York Times - V v 
-Long Island Press 
Staten Island Advance ' 
Jersey City Journal 
Newark Star Ledger 
Yonkers Herald Statesman 
Mount Vernon Argus . 


New Rochelle Standard Star 
Tarrytown News ; r 

White Plains Reporter Dispatch 
Long Island Newsday 
Bergen Record 

Passaic/Clifton Herald News 
Paterson News 

Village Voice - 
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- In addition, an extensive subway (platform panel and clocks) and 
outdoor (paint and Criterion Kings) campaign will run in the test area. 
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*’ 5! &jFS^»*I i* **> ^V-V • "':■> fy?** £«S; '}?..''•-.* ''£>'■ A •"■■'■,-•/•.■■yVi«^i’;^tiV' ; « ,, '«'.-f'...;>- • .’w.j.ii--.'! ; ;. : ';'-: : 5 - ■=:•.■ V-: '■ ' ' ' i Vt-'p '■. 

’A- fc<* .- '■-'"•$•; i- .;;;* < 5 ’ ' ; r. ' V ' - , '/ ‘ - A;- M 

: ■ ■ REPORTING '• AA V :-A ■ .A A/A-?' v : ' ‘ 

•A.’> ;, T v. A. ^.yi'Distribution reports must be submitted to your Section Manager ^ 

' ?C>;y-.tveekly, beginning October 11 until further notice, with a copy to your 

A y Region Manager giving the following information: - - V v: : .'' wr : ! 'pf 




•*flttUUUL dilULdLlUU, 4.1 U11CU. DUyer« A- 


..'•..A,''- ,.. ; ' : v‘.:>: .•!. Scanner sheets should be prepared in the following manner: • M 

«;-V- ? ?/’ AyA'i:..': -•- ' .:•• /;,y V (v,,. * •••," •" 'v'"':/ 

'' V! r '*'>A ■*'."' »“ > i"\£ ; ;> » •.ij?,* .•»-A '• '•'■ : {'( •' •»' ' • c •'•'.••»>’ •'■ •' - 1 -•'' '’• ’■ '-Hv 5 ^ •/; •■■■-■*• V‘»-‘ . v >* •-•>:■ <'••-•• v^-.^v.;: - -•'••>vy; , r I r^ 

s^^;-^Total Benson & Hedges 100 f s Box sales should be reported 
^ / ^ •. ;..v'v,under 1st Major Cigarette. Paid displays should be reported />•*■':.• 
..''V;-.'^'' • .’i'.- : .\''under 1st Major Cigarette Set/Sell, and non-paid under Non- 

Paid Displays 1st Major. Marlboro Red sold with gratis as ;jV''p"- : 

: ; j.■-■ -■. part of the P.P.P. should be reported under Special Instruc- -.$^0 

' ' tions. Column #1. (See attached sample scamner.) ; -.'c -^v-i ;; V;<v 

■■• ■’:•■ ^ : . r ‘ •. ■ ’;;■..■• ;■; :- ■ ;■■ .r■=*• y /'• ryV'- ’'. ; . ■ *'.•V ; -V■ o 

;y:^£ v"‘ The New York Trading area will receive a significant amount of adver- 

• - - v.: - tising, merchandising, and retail sales activity during this introductory 
'y •■•!•■;'period. This area will be monitored closely to gain valuable information 
• ^that will be helpful in developing further sound marketing strategies as 

-'yyy'y.-ywe plan for a national introduction./ 

Any questions relative to this entire program should be directed to 
; . i -y ,;'J;your Section Manager or Region Manager initially. Further questions may 
-" ■•'^'.^.v/'then be directed to Carey Jenkins in New York. v 
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fJ. J. Gillis 
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•&:■. .• ,-^W^ v r* >r^S$‘- T RETAIL ACTIVI 


T 


Nov. 4-Dec. 27,1974 


• , .;... ,-, M-its’ 1 ' RETAIL ACTIVITY - NEW YORK AREA 
■—. -—- ;—— 

;• ■ :• SIXTH SALES CYCLE ' ''$$* 

•• . .. 


a ... NOVEMBER 4. 1974 - DECEMBER 27, 1974 


BRAND POSITION 

NOV. 4 - NOV. 29 

DEC. 2 - DEC. 27 

FIRST MAJOR V*' ***** 

BENSON 4 HEDGES 100'S FLIP TOP BOX 

'. ' yi : I 5 ' * J - r - 1, 

SECOND FEATURED' ’ v * 5 ’-' ' 

VIRGINIA SLIMS 

MARLBORO LIGHTS 6. GREEN 

THIRD FEATURED " 

MARLBORO 100'S 

PARLIAMENT BOX & SOFT * 

BUSINESS BUILDING PROGRAM 

MARLBORO RED ' 




r.X'rw^'; '>•:■■* -y • ^ .?\ ■ - A - ■ ..v • '• > ?:• - j ., f : v .;■ . 

: f--VrHrrtv_^ r '-^ V v ? -' - ;'■• -Or 1 ■■■ : - : M" ' 

INTRODUCTION 7 4 ! '?V' ! :'2V .' 7,• ‘fr '\, V? :: - . ' : ; • 'V- ; .,:•' ■ 

• ii&'SS *t : '' ')■* >7 *',7rf - ‘ •'••' * 1 ■ * 'V > 1 ‘ ‘ •.*"•• 


Benson & Hedges 100's Box continues in the fine tradition of Benson & Hedges. 

J Available in both Regular and Menthol, it will appeal to that growing seg- 

^ ment of smokers who prefer 100mm cigarettes and enjoy the convenience of 
f a Flip Top Box. The New York area is an ideal test market for this new 

jj addition, as smokers in the region are oriented towards both lOOmm cigarettes 

' and the Flip Top Box, and we are optimistic about the success of Benson & 

. • Hedges 100's Box. .. V ■..••.•-• . v « ^ 

i - ; .A-*••. 

«. .This is an important Introduction. It is essential that all sales and raer- 
'jchandising activities be carried out with precision to insure rapid and 

thorough distribution of Benson & Hedges lOO's Box, supported by sound 

merchandising, techniques. ; i>5 .w..- ; 


;= 

SELLING-IN FEATURED BRAND 


,\- n < 

• •' . :f \ 


Benson & Hedges 100's Box will be the First Major brand throughout the entire 
Sixth Cycle, and will be presented to the retailer prior to the sell-in of 
the remainder of the P.P.P. v . < 


The offer to the trade consists of 5 cartons of Benson & Hedges 
100 f s Box, with 102 gratis allowed on this 5 carton sell^in 
(1 pack free with each carton of Benson & Hedges 100's Box, to 
a maximum of 5 cartons per location). In addition, there will 
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those outlets where you cannot place the $1.00 30-pack set/sell, 


gv^The mix of the 5 cartons should oe s Keguiar ana z nencnoi. (now- 



:'The sell-in of the remaining 10 cartons of the P.P.P. will follow '?f& 

v ;/* '' "♦l*-. 1,1 >c‘ / “ ' * — -*-*“■ *' 



: ' S ‘For a total of 6 packs free on the entire 10 carton ’ /JV-^ 

i? % v'(: ( >. .ty '-CU (NOTE: * The 5 cartons of Marlboro Red with 3 packs of gratis are 
..■i^l. 4'T 'not to be sold as a replacement for any other brands in the P.P.P. 

The retailer must purchase all 15 cartons to receive gratis on 



-.v V--- r-?. -ii*' * . J 

: V ; \ W \V /. • •. X-'/-X where both primary and tertiary displays are in a self-service: 

- position for two weeks. In those outlets with a merchandising 

NS: -NV ‘V/N agreement, payment ($1.00) will be made only for the tertiary set/ (;NifP 


■» V 


sell. 







The placement of mini-bins in non-controlled outlets with an 
allowance of $.10 per carton or $3.00 per display (maximum' $3.00 
payment for 30 cartons) should proceed according to instructions. 
This program will not interfere with presentations for Benson & 
Hedges 100's Box:. ; _ . • 



Sell-in First A Weeks 




C 


5 - Benson & Hedges 100’s Box (3 Regular & 2 Menthol) 

3 -^Virginia Slims (2 Regular & 1 Menthol) 

2 - Marlboro (2 100's) '('"’--V' V..: : 

J5 - Marlboro Red i<4i „ , a . 

15 Carton sell-in " ^ 
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units provided: The 30 Pack Set/Sell or the 18 pack 


y • ' ,rk' ' 1 ‘ > c«; 
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routing. However, it must be remembered that Benson & Hedges 
* ®° x should be presented in aseparate presentation, prior 


to the remainder of the P.P.P. 


'i.i. 


Placement of the Benson & Hedges 100's Sweepstakes easel card 
• | ’- should be obtained wherever possible. J'^v- v-v 

: • - 'V .Chain Supermarkets - You will be advised by your Division 

'••' ' ; c r‘: : }v-r; »S V;; Manager of those accounts that have authorized Benson & 

l'OO's Box. In such outlets, product distribution 
v'*’. y ■?%". ? is essential and should be obtained in all possible cases. 

■!' .•■. 'V'SSJ. ?; I*.,’-. v : '■ ;i*; /.'■ ■-.■:?■ y ;..' J :< » *. i r 

• ::.i ••/ ; : • •■ * *£' 2 *^ r r ^ .-• ViVVew*''-- '•.•■•-•■■•: ?*•? '■;•*?•••? .‘r:*' *’-.5v■<*:.• ■:;• 

:;•■ ' Independent Markets - The objective in these outlets is to 

distribution and display, with special emphasis directed 
tO' locations where single packages are sold. The 30 pack 
. set/sell should be used, with the $1.00 per store allowance, 

' ??A:‘ r Jr^ : in these outlets. ' \ -:V- 


' ij£r\ 'l: •'. 


Our primary objectives for Benson & Hedges 100’s Box are to gain 
concentrated distribution and display during the initial coverage. 
Locations that offer the greatest potential for display and single 
package sales are a top priority during the introductory stages. Your 
Division Manager will review with you every phase of this important 
introduction. \. >V\ \ 


SCANNER REPORTS 


' Total Benson & Hedges 100's Box sales should! be reported under 1st . ri 
Major Cigarette. Paid displays should be reported under 1st Major v'v 
Cigarette Set/Sell, and non-paid under Non-Paid Displays 1st Major. 

Marlboro Red sold with gratis as part of the P.P.P. should be reported - 4* 
under Special Instructions, Column #1. (See attached sample scanner). 4 
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Large Strip t^^tt^42027-084-00005 

■ ’r^^^v^j'Stnall Shelf Talker ^^^? r 42027-084-00006 
:■ ^^i^pPoster. "'X^5#^^M#'42027-084-00007 
r'r^<M':'W. ?* sel (100's Sweepstakes 42027-084-00008 
Coupon I 

' Trade Brochure 

, ■:* Carton Card 

Trade Circular 
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100 ;X- r ^25.:if50:l 
List ’t0 >25 


List 0 .,25 

25 0^0 -A List ,V V0'^25 ’Ifoand 253 
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* Taken from 

\>v.'.‘ ; ;- .Benson & Hedges 100’s Box is receiving special sales force and merchandising 
su PP or t during this sales cycle. In addition, a significant amount of adver- 
•* £ ' tlsing will be used to promote the brand, and assist us in achieving our .v'*’< 

lnitial distribution and display objectives. These factors should combine 
' -• >: ' to create a high degree of trade and consumer interest in Benson & Hedges 

100’s Box.. #,.■.. , V -J'-piJpf. 

- a retailer refuses to purchase ' '>£;-■ 

Benson & Hedges 100’s Box, you should make a note of the store name, and' '•'■' : >* ■ '• t -'f 
^contaet your Division Manager for assistance in planning a recall ■ ■ ...v.. 

■ strategy. ‘>>^--- ' < -t'% -■ '■ ,• '•>■>-,:■... ,,• v . ■ 
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a However, in high volume calls where 
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REGULAR and MENTHOL cigarettes in your area. 

S*yf ’’SSlS®'**'(§$3^ .-.,■ *a ■•■■•»>:;-fr* ;> v •* *>a 

5S&K BENSON & HEDGES 100’s FLIP TOP BOX will find a\dadyUcceptance in the New York market. BENSON & ^ : 


'$;£$i HEDGES is a fast growing brand! i n the fast growing 100mm category; and more people, especially women, are 




Ji ^ :• SPECIAL INTRODUCTORY OFFERS AND INTRODUCTORY TERMS ; 

h : £-^Joenlist your'cooperation in obtaining retail distribution of new BENSON & HEDGES lOOY FLIP TOP BOX we 

'^- are rm kinp available tn von thp rmtirvn of *»itlier of tht * 1 frnllnuurino infmrvfturtrtrv offers tihrinir tih»* infrorlnrtrin/ 


0 ?-#^P^'S3.00 per 6M l ease ffifty cents per thousand) on BENSON & HEDGES 100 s FLIP TOP BOX REGULAR 
i - :• fem* .- or BENSON & HEDGES 100’s FLIP TOP BOX MENHHOL ■ ■'• 

' * " >’ :’i$4.50 per 6M ease (seventy five cents per thousand) if you purchase BO TH BENSON & HEDGES 100^$ 


C->' v; thu^ introductory offers apply to that quantity invoiced I to you during the introductory period - up to but not in 
1& excess of your allocation. Your Philip Morris representative will advise you of the quantity allocated to you. ; 

$k&i A , •' ■' . i; -~ 1 . . v- i ' .v\". • v •;<•*•.-•' , ... .•■ '■ • v: .Pi '* -j ^ '•;< * •;•• 

Instead of our normal terms, wc will allow you a cash discount 1 of 3% on allocation shipments made during this 


introductory period if payment is received within 30 days of the normal delivery date as shown on our invoice. 

r " •' • ;«• •• • •**:•= *. > - - '*• ■ -- • -T-./ ' — - ■■ •; .* ■?<'* :**** \ C * * ** M v ’’ / v : Y*V --‘"-“' f * 

’All orders arc subject to acceptance by our Richmond office and to prices, styles and sizes in effect on date of 
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: - MARLBORO BENSON A HEDGES PARLIAMENT VIRGINIA SLIMS MULTIFILTER ALPINE PERSONNA BLADES ; ' 

M '^ A^'shhM:.}.td ■ .:K ■■-I.-.I■-•■w’ £*V ~: 
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le s Cycl® 

Nou 4-Dec. 27,1974 


mS 


SAN FRANCISCO, OAKIiAND & SAW JOSE 


PROMOTION RATIONALE & MERCHANDISING SET-UP SHEETi 
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'-» \v ^ .?'. ,\ j-W '-." .-A ■Vw#.:, •■;i f.. V‘"V.' •» - ! V .*• • v '...- .'* ‘.,v. ' - : i ' *. •** > • ."t 

«.iv *» *.>:« ;v;/ ,> ,'3 • % .■:'•■■( -■!■ • v ,y •.*• : . -•*> i ,»*;•••• -. '■■••.• . - 

^ Philip Morris Internationa] continues to exhibit steady growth, as more and 
more people become aware of and try the brand. Your effective selling and 
use of P.O.S. Materials has helped provide a strong foundation for Philip 
Morris International. .. . ^ , . 

,:t.v. f V’• S •;•* • S' '* • •• >v?' > 

Product visibility is essential in sustaining this growth trend. Every 
effort must be made to keep this product prominently displayed. We will 
'continue our local advertising support throughout this period. 

Philip Morris International willl be the tertiary brand during the second 
four weeks of the Sixth Cycle (December 2 - December 27, 1974). The mer¬ 
chandising and sell-in activity outlined for Philip Morris International 
will supersede the brand alignment outlined in the National Product Pro- 
motion”Plan Folder. ■ v : . . 
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Sell-in 2 cartons of Phillip Morris International (1 Regular and 1 Menthol) 
as part of the 15-carton P.P.P. 


A 24-pack set/sell display is provided I, with gratis payments authorized 
as explained in the National Folder. 


%^Kr;-r 


Plan M B M & "D-l" Displays r : - 

Si *. Philip Morris International will not be displayed in these units. 

All other instructions relating to the 15-carton sell-in and display activities 
outlined in the Product Promotion Plan Foldbr will remain unchangedL 
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PHILIP MORRIS U S A 
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is Is the final Sales Cycle for 1974. We have an excellent 
portunfty to end the year with an all time high in total 
les and! In our share of market. ^ ../ 


naiin objective to be achieved during this cycle iis complete 
oduct availability on all our major packings in all retail 
tlets. fc-:' •• ;.'.;,::.;^';Vf..;. 

believe through your continued dedication, coupled with the 
diitional exciting advertising, merchandising, and sales pro- 
ams now in effect, our objectives will be met. . • 

are very confident that you can meet this challenge. -■••. : 

./'.V^ ;T -V/. O" > V?;'- 

,' \';v ; \ ’ ’ ' *’. v : :" 7 -." ;• •’• - 

' ^*-Z- ’ i-. " j ,—v ‘ ; v ." - • ~s’ ’ y 
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MANAGEMENT SELL-IN CYCL 







'£ / • DIVISION! MANAGERS 

-/Wv-V 


TRAINING 


• V;; • *;• ' 

* -. " • ? • • ■»••*" i -V>. - „ . v? • . ." ^ 

-jf. '•.**'£ \.r 


^ . . * Spend one full day selling the Product Promotion Plan for the 6th Cycle before meeting with your people. 

Develop a selling approach for your division based on the 15 carton P.'P.P. offer and the 30 carton mini+bin offer 


a sample attached), 


. The selling approach developed must be role played between you and your Sales Representativesipriorito the beginning of 

,'^J^rfN.oydti. •••. ■ov-np.i-v -* i-' 




Emphasize selling the benefits of our brand* to the trade and consumers, especially the extra i5 cartons of Mar/boro Red. 






^>v SUPERVISION : 


• Make certain that the 5 cartons of Marlboro Red are nof sold-ih as a replacement tor any portion of The Product Promotion 
. Plan during the 6th Cycle. The retailer must buy all 15 cartons to receive gratis on Marlboro Red. 


« Continue to insure that proper territory coverages, utilization and distribution of P.O.S. Materials and sell-in procedures are 
V maintained in order to maximize the volume potential of your territory. 


1 * Determine if you have received a sufficient quantity of P.O.S. Material, to carry you through each Sales Cycle prior to or at each 
Sales meeting. In the event of a shortage; re-order immediately. Do not wait until the Cycle begins to contact New York. 


• Review your Sales Representatives P.O.S: storage locations this Cycle. Identify any material* that can still be placed limretait 
outlets. Set specific objectives with your people to use all remaining materials this Cycle. 


RETAIL ACTIVITY 


Increasing Book orders on all brands in supermarkets must be a itop priority activity this Cycle, 

\ • CONTROLLED: Theformat on the enclosed Presentation Suggestions must be followed as outlined. 
m* NQN-CONTRQLLED: Place minl4bins (a 30 carton mini4bmwith header card)lln non-controlled outlets. The offer to the trade 


will be $3.00 per display (10# per carton). Nd> Parliament 80/65's to be included. 


• This 30 carton Minii-binTPresentation may pre-empt the 15 carton sell-in offer If the customer refusesithe Mini-bin offer, sell-in the 
15 carton PJP.P. offer. 


REPORTING 


* All gratis will Ibe reported in the usual manner. 

> On Scanner Sheets the 5 cartons of Marlboro Red Imust Ibe reported in Column #1 under Speoial Instructions. 


• Report all 30-carton Mini-Bih displays erected in the Supplemental Special Activity column. All other reporting will be 
done in ithe usual manner (sample scanner included). 


MATERIALS 


• Generic carton cards (25 each card) for Benson & Hedges 100's, Parliament 100's, Box, and Soft, and Virginia Slims have beeni 
Included as part of eaoh Sales Representative’s P.O.S. kit. They should be used to make single carton displays. Additional 
quantities may be ordered from the warehouse in the normal manner. 


V ■ > -tv’ 

' t* -*■ . * 
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6 October 7-November 1,1974 



AREA MANAGERS—DISTRIBUTOR SALES 


- 



v - ' 'V-.-V;..' * •;;-y-7';r : V*: '•■ 

. •’■f j DISTRIBUTOR COVERAGE ’V 7 77;:7 : : 77^7* ‘ 7 7 -7 - " 

‘‘3^!; - \: .■■:■■ ' r '••^'‘ • ' ■•••’ *• * - /V--’ " 1 " v ’-T7' " 

By now, your Section Manager has discussed the 1974lFall Business Builditng Program. Because of the volume impact this 
^ program will have on your Distributor’s business you must immediately: ,• , w 

'^‘v'V • Attempt to sell In a minimum of one extra week’s quantity of Marlboro Red plus an extfa week's quantity of all other brands to be 
^laatured thi* Cycle. This merchandise will be required to support our additional retail activities. 

* All distribution outlets lhat are used by our Sales Representatives to buy merchandise for the P.PP. sell-in, must be ... 

v contacted first. . H . -T ; ■ ..=■■■■.-,■./■ ■ . 

• Standing Orders for your Distributors are frequently outdated when implemented, because of the rapid growth of our brands. 

Review your key accounts first, then check accounts to make certain standing orders are at least 85% of the account's volume. 

,.^V‘ ;• • 


VENDING COVERAGE '/vC 7-7" , 

v: ; i: ' V- ' .,rf ^ - • " • 

Effective immediately through March 1975, your vending objectives must focus on several areas. The new V.IJP. Vending Program 
will be your guideline: - ;»,* • - v_,?•••. ~f^ .. > . _ ' -•.. . 


NEW VENDING PROGRAM ^ =-P" _ , ' \ ‘ / V ^\ : “;/ ■ ■■ ; -y ; 

; *•- ^ ; ••' :-;. v 

• Establish priorities for presenting the program elements based on the needs of the vendor and objectives to be gained. 

• The Spec/a/ Vendor "Ride-with” offer has been extended through iMarch 31,1975. Ride-with programs are to be planned and 
.-completed by that time. NOTE: Ride-with activity occurs only when ;a Philip MOrris Representative accompanies the Route Man. 

■ The Location Placement Forms must be completed <(i;n quadruplicate) by each Philip Morris Representative after working with 
each Vendor Route Man. Certification forms must be approved by either an AM-DS or DjM. 

‘ •-*: "Jr - - ■ ••• • • - ■ .. V; *” 


THE CONVERSION TOOL 

• Identify potential conversions by analyzing your acoounts thoroughly. 

• To convert a customer s machine, your minimum gain must be \4 extra columns otiPhilip Morris Brands. 

• Conversion Tool activities are on-going, and presentations must be scheduled on an organized and planned basis. 

• Once you have identified your objectives, review them with your Section Manager prior to implementation. 
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AREA MANAGERS’ CHAIN SALES 


PLAN A 


’ *51* 5 


• Review Plan-O-Grams for all accounts in your araa of responsibility. Update and 
••cure chain approval fdr a share of the carton fixture equal to the market share in 
your area. ■_ ,.. .. 


• We are still receiving carton rack Plan-O-Grams which do not Indicate the location 
** Of the account The account address for each store, the headquarters location, and 
the number of stores involved must be included tor each chain account. 





■ --“**;,■**- ■, *r- • -- - 

PLAN A-1 ,wa* -v- rsfcy 




> The Marlboro A-1 Generic Display 
will now be up in your accounts. 
Audit a minimum of 50 stores to 
determine if minimum require¬ 
ments (at least 150 cartons per 
display) were adhered to in iorder 
to quality for the $10.00 payment. 
Immediately at the end of the 
; Marlboro Promotion, provide your 
Section Manager with a com¬ 
prehensive report pointing out 
strengths and weaknesses of this 
program. ...... 



• The Virginia Slims Book of Days Program 
by now has been presented to all chain 
accounts. Re-present ell refusals Imme- 

,: d, « t8| y* . -.. 


-.. 

x-^v * Where you have secured account ap¬ 
proval to install Virginia Slims A-1 dis¬ 
plays, advise all Individuals responsible 
J ., for installing displays immediately. 


> All invoices must be completed 
for this program by November 30, 
1»74. 



• MERCHANDISING • 


SHOW AND SELL CONCEPT 


PACK MASTER™ MERCHANDISER 







v V* Continue to present the show and sell concept to those 
r>. accounts that have removed cigarettes from a self-servioe 
merchandising position. Thia is an alternative merchan- 
. .. dising concept that has proven effective in improving cig- 
-• , arette sates. 


» You have now been using this merchandising concept for 
approximately one year. In your next field report, give your, 
evaluation of the Impact this merchandiser has made on 
the single package business in your area. 


SERVICE CENTER 


• Continue to make presentations on this concept. 

• In accounts where presentations have been made, follow through to 


get the commitment. 


• Reporting: we need the following information from you on a monthly 

basis: 


»1MT» i.rn VL 

---rw 

■ ^ • f 

SERVICE CENTER } 

-it— - ir 

f t --V 



—Total number of service centers in operation in younarea. 
—Number of service centers now under construction In your area. 
—Number of service centers planned in your area. 


—Send this information to your SSM monthly with a copy to Gerald 
• Choyke in the New Ydrk office. 


* SP8B-74 


* V A- 


:>*■- •. •* - .vy '• 








strydoculWe" 








-wSeBS* 



'* -'' -ft'*' 




—- _ 


_ military representatives 

SIXTH SALES CYCLE -- 


; ■ • v: t : 




NOVEMBER 4J1974 —DECEMBER 27, 1974 


-x 


^ featured brands 


> For your information, the following chart provides you with military and national sales growth figures for all brands through August, 
3~.1974. National advertising and promotional efforts will be placed behind the brands preceded by an (*). x . . 


' brands ”•***£^5^^1852 

* Marlboro BO/ 85 VL \.\ ^+ 3% 

“Marlboro Ughts 28.9% 

j^Total Marlboro 100’s r ^V-4 17.4% 

>Marlboro Menthol • - 6.8% 


'liT-.* 


rj“Total Marlboro 
£ “Virginia Slims Reg. 
^“Virginia Slims Men. 


+ 3.4% 

12 . 8 % 

26.9% 


■>:;? Nat 

t.V Growth 

;+ 7 . 1 % 

f ^ 

w+ 21.9% 

3 + 16.6% 
-; ? + 93 % 
■■+11.6% 
+ 17.3% 


'kfggr BRANDS ■ 

^ * Parliament 80/85 ' 

• Military 
Growth 

"Nat 

Growth 

: Cjjg' 

- 4^3% 

- 13% 

' 

: -*P»r1iame nt 10O’s : ' V. ■?; 

+ 26.1% 

/: + 163% 

Y'A: 

‘■'V *^5 v “Total BAM MulL ' 

- 11J2% 

- 1.1% 


;r. . ’ “B A H Regular 100‘s 

^+ 43% 

+ 93% 

' 1 - * 

:. ^ *B A H Menthol 

+ 10.3% 

+ 133% 




• i ..-i. 

■ : ' .v- •- 



^The sales figures above provide you with an opportunity to compare Military growth with National growth. 


■ ' 


distribution/ inventory 




•flip 

.Jsft’Saa. 


HfprST.* Continue to identify accounts with distribution voids. Make presentations designed to close existing voids. 
jr-* 0 ,- • Our brands continue to grow at an unprecedented rate. Check inventory at retail and warehouse level to correct any out^of-stock - ,T- 
5 >**ttuations. . ■ ... . . . . . •••••.■. w-.,. v -* -- ■.< 


- .*• ■ y - 


merchandising 


BUM A S#4“^-£'A-I£ " '. •■: • ■■■■.■;■■ ■■■;■ :■ 

Continue to maintain at least a 22% share on the carton fixture, in ac- 1 
cordance with the specifications in the new AAFES contract. 

This contract must be adhered to without deviation. 

v- 

: ? ■' 3=;.- • * • ... 


jBB 
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AAFES B ft B 1 PROGRAM 


' r&:- 


3£gfe£ii-; V. * 


• j p B - 

■’JiPsrai 


These display units provide important product exposure in high volume 
outlets. Be sure the displays are being properly maintained in com¬ 
pliance with our merchandising contract. . 




WOOD 



i 


WIRE 



VENDING i . '" : : 7 -: > i. - 

Continue to work with the vending specialist on military bases in an 
effort to secure placements for our brands. Advise your Seotion Man¬ 
agers of any successes gained as a result of working with the base 
specialist. - ■- 

•: •;• • ' .... 


We have forwarded to you iA-,1 bins for the Virginia Slims Book of Days 
Promotion, as per your SSM list 

At the end of this promotion, please provide us with the following’; 
ihformation: 

• Number of Bins Received _ 

• Number of Bins Installed _ 

• Trade’s Reaction to Promotion 

• The approximate length of time that bins remained up . 


Also, the Virginia Slims Book of Days promotion provides you with an 
excellent opportunity to gain new distribution on Virginia Slims regu-t 
lar or menthol. The new AAFES contract states “Any brand in the 
store assortment list may be stocked at any resale outlet:" 


SET/SELL DISPLAYS - ; - ^ 

These units can be used and are acceptable where 
single packages are displayed. Payments are not 
to be made tor this display. 


T* 


n 


PACK MASTER™ MERCHANDISER 

Pack Masters have been widely accepted 
by many military outlets throughout the 
country. Urtits are to be requested in the 
normal manneri Presentations to military 
outlets will be an ongoing program. 



CARTON CARDS 


We are supplying you with a quantity of generic carton cards for use In displaying a single carton of merchandise. 
This card is especially useful in instances where you are unable to get B, B-1 or Set/Sell units on disp 


reorder in the normal manner as it becomes necessary. 


i display. You can 


REPORTING 


i_r. 


• The computer program will accept figures up to 999 only (three degits per call). In instances where you pack out 
more than 999 cartons in a cal IJ fill out two or more call reports to show the total. 

• Please put your name, territory number and date (Competitive Activity, Plan-o~grams, news media clippings, etc.) 
on any material that is sent into the New York officB. 

; • In reviewing your computer printouts, check ail aspects such as call card numbers, territory assignments, respon¬ 
sibility for contact, distribution, etc. 

• If there are incorrect entries, make a Xerox copy of the page and send it to New York to the attention of Mr. Bill Kerr. 
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PRESENTATION! SUGGESTIONS 


* > *.>»<-«*-,*.=■ ! -.' ; V'- * ■ »■ 


^CONTROLLED OUTLETS - V * ^^ : - 

■* ' Primary Objectives: (1) Getting to the order guide, (2) Increasing the base Inventory in each outlet and (3) Getting the merchandis 
•-'y\ out on the carton and pack racks. .... ,. ... .. - .v --. - - .* 

;-i - 1 f* > 

APPROACH MANAGER: To tell purpose of call- — - ---—- : - _ / ■ ; —--- ~ 

SERVICE DISPLAYS AND RACKS ^ 




and label pack rack.^^^; | j j j-\ | 'V fo-... 


^ ^T^ dtobel carton rack. Use available space to (mure that major brands and packings have adequate distribution. 



; ^^^^p.O.SrVrEMS {SMALL PIECES); should be put in place ea you are re-setting racks and displays . 

’^^^NVENTORY CARTONS HAND: FOLLOW THESE SELLING POINTS: 

- T - • (Brands) in which manager is low or short. y ' ;v> 


V-:V • (Brands) in which manager is low or short. ■ < Tr^^St^^r ' r' 7 Vy« '> " 

* Manager's inventory slatus-your past three trips. vAr 'zf+t*^ : .* "T . • , r .•/•; ... ■• 

•• X. . 7J. 

.v^CVVs^; • Out ol stocks are losing him {Cartons)-(Dollars) Weekly. T ':f5t’f V /X- ?V ] '*vT*yr* ;.*• * * >-'••' 

•:• '••$•' ';?•■ •;••?*-‘V>r>y *'-‘v • VVy ■ ■ ■ w v • •• •> • -V-;. . 

Vi* The growth of our brands: (See Promotion Rationale). “'.^r .^ 

■ ^.- -. - 7 - - •"*•: *■» • • •',?. -•-• •• • *• < ' v. •' " ^' '"*'' 

^ V? v’-^ : • Formulate book order based on needs of outlet and order objectives set with division manager. 

V** y°° r order:_1 Uat by brands:-Total order:- . « -. - ^ 

. « S Make certain all brands needed by the outlets are placed in the order guide. ' S'.- , ~‘ J ■ 

yj£g.}& Hia weekly order should be Increased by-.cartons. ..,. *• • . v - -‘ . . ^ . 

, : '-I 1 - * . 

;s»ftMSfe:|3 'i.i ^ :.ar;v^:Si;..: 


1 y^' •-: izgss&f v:.. f : : . 

4 A CLOSE. : __ 
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PRESENTATION SUGGESTIONS 


NON-CONTROLLED OUTLETS . 

■ np^PB . IT: TTl£l_ 




Featured Brands 


Consumer Offer 


Brands GrowfA 


BENSON & HEDGES 100'S 
VIRGINIA SLIMS OR MARLBORO 


i Promotion Rationale 


MARLBORO OR PARLIAMENT 


,;^K 


See Promotion Rationale 


See Promotion Rationale 


MARLBORO RED 


BENEFITS— 




None . . 


Local Sales Figure* 
Local Sales Figures 
Local Sales Figures 
Local Sales Figures 


J^Proflf Structure 
• 150 Packs x _ 






- X/** -.vBtCTiA V : 


.GROSS RESALE VALUE 


7* Number Cartons _ 


== J 


• Subtract Retailer's Cost From Gross Sales 


-ADO $1.00 (SET/SELL ALLOWANCE FOR PRIMARY DISPLAY) 

^ -ADD $1.00 (SET/SELL ALLOWANCE FOR TERTIARY DISPLAY) 

7 -ADD 8x50* OR $#.00 {Gratis Packs) ->•. v ~ 

ADD GROSS DOLLARS +, SET/SELL ALLOWANCE + 8 FREE PACKS 


-r - ■ ' 1 ' '2 — T 

* _- 

siutov nicDi ivi ’ ’t’* 1 ' r "I 


.RETAILER’S COST 


GROSS DOLLAR PROFIT 


7• TOTAL GROSS DOLLAR PROFIT - GROSS SALES 


_TOTAL SET/SELL ALLOWANCE 
_ RESALE VALUE-8 FREE RACKS 
_ TOTAL GROSS $ PROFIT 
. GROSS PROFIT MARGIN 


7* • ' 5 ''**• i'r;.Y 

CLOSE: __ — _ ...'■- 


BRANDS GROWTH AND/OR MARKET SHARE IS AN OPTIONAL ELEMENT OF THIS PRESENTATION AND SHOULD BE USEO ON 
AN AS NEEDED BASIS. -Tr .7v. , v ,™-. 1; .,,,,*7v- - 

T77 ^ v-S:'0-:>=V. 7 >’7 • •*. ' :••- -■ "7 : ? 


MINI-BINS (NON-CONTROLLED OUTLETS) 


Featured Brands 


Suggested Mix* 


Brands Growth 


MARLBORO RED (BOX & SOFT) 

BENSON & HEDGES 100's (3 REG., 2 MEN.) 
VIRGINIA SUMS (3 REG., 2 MENJ) 

. PARLIAMENT 100V 


MARLBORO 100’S, LIGHTS, MENTHOL 


Local Sales Figures 
Local Sales Figures 
Local Sales Figures 
Local Sales Figures; 
Local Sales Figures i 


•Mix may be altered 
to fit local Circumstances. 


• 30 Cartons xi$_Per Carton 

• Number Cartons_x $_Cost 

• Subtract Retailer's Cost From Gross Sales 

-ADD $3.00 (MINI-BIN ALLOWANCE<s> 10* PER CARTON) 

• ADD GROSS DOLLARS + MINI-BIN ALLOWANCE 

• TOTAL GROSS DOLLAR PROFIT -5- GROSS SALES 


. GROSS RESALE VALUE 
.RETAILER'S COST 
. GROSS DOLLAR PROFIT 
.MINI-BIN ALLOWANCE 
.TOTALGROSS $ PROFIT 
_ GROSS PROFIT MARGIN 


CLOSF: _ 

BRANDS GROWTHiANO/OR MARKET SHARE IS AN OPTIONAL ELEMENT OF THIS PRESENTATION AND SHOULD BE USED ON 
AN AS NEEDED BASIS. 
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made to rotate the old Parliament 80 and 85 nm 
level of distribution during the Sixth Cycle, 
d packages must be exhausted before the new pack- 
ages are solid. This is extremely important, as Parliaments in the 
olid package wi 11 not be returned to Richmond under any circumstances . 

•. ' '.' REMEMBER: This is not a new product or a line extension - lit is a new 

• package and a new carton . ^ '^£0$ 

New Vending labelis will be shipped to D.M.'s and AMDS's and carton " y 
' rack labels to D.ML's and AMCS's to arrive the week of December 2, 1974. 

These should not be used in the Sixth Cycle, but held until the 
yy First Cycle, 1975. . 

Direct Account Activity :- 1005200520 

■■■■■■■■ ■ ■ -■ . 

Sell'-in efforts for the new Parliament packages shouldl be made during the month 
of November. A brochure and carton insert are provided to assist youi. Inform 
accounts that heavy advertising support for the new packages will begin nation 


allly on January 20, 1975. Advertisements will appear in magazines, Sunday 
Supplements, and at outdoor locations. 







4-V-V- 5iV+ ,f 7'-? s i>‘‘«- 




Specific objectives^jiiiist be established for the following: 

'. Fi111ing distribution gaps which exist in assigned accounts'. ‘? 

• ..ll : 11 1_i '.It', '.it l_i?L.'fl 



Rfe ta i 1 Activi ty" 

...._ r .._.JB |__ _ ^ 

•^^ft^lParllament 80/85's‘(old package) will be. the tertiary brand during the second" 
imm? four weeks of the Sixth Cycle. %This promotionali support will assist in^f^^® 6 ® 

obtaining full product rotation at the retail level. Specifically, each 

‘ ' . .‘ 



Insure proper product rotation at the retail level. Alii 1 supplies H 
; :M^W-rc^- - vvV-y<--of the old package must be exhausted before the new packages are sold.'^ 

icked-up and returnedl to Richmond. 

Leave a "carton insert" with each retailer contacted during the entire | 


t? Ji*^r 



...Reporting on the Daily Work Record and Scanner Report will be as usual. 

#.\. : .•',.•••: ./• \‘.-V:• 1 -1:.; •&£:V. 

IP Materials ; , ••' .'Uv--:-:'""'." >•'•..'••'•• '• 

; 1 .AMCS ; : fc. • AMDS •V".'; M/R ''ACsIrI'^ 

Carton Insert ^: ^ 50 50 !1?v ' ' " ™ -■■-•- •■- ' 

.•v.'tt *Sjf^WfVi;: .-.VV^ •'/./■>••'.'•' '-■• ' '.’■ *>- 5>* r r~U' V -Vv^ ■ . 

*■• • ' : r -vivr • - 

Trade Brochure - •• y 50 : 50 

Z?:^.• .^1 v^T^r^•'-J'A• ->v ; .,.' •..:•: ,.,'. v ’':y..,V. ... 


; • 50 

40 


50 

40 


This package change is an important positive step for Parliament, and with 
your help during the transition period, the brand should experience renewed 
growth during 1975. 
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100’s sweepstakes will be 


t^;k3§§&HS.iaiE 


tfiSlS. 
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^Our sweeps have been getting bigger and better year after 
year’ Last year, the third time up, entries were literally in the 
milllions ^with proofs of purchase of over 30 million cigarettes. 

^This year, fourth time up, everything going for you is 
conning Up bigger and better than ever before. Even a simple 
matter of bigger and better 

|I^And, especially, a bigger and better list of magazines ' 
running the full-color double spread you've just seen, adding up , 
to well over 200 million reader impressions through November 
and December:' -.vi^-V’ • ;; . 


Woman's Day 


McCall's Southern Living ; ^. 

Ladies' Home Journal Psychology Today ' ’--ft 


Playboy 

Redbook 


-T «• _ 

Time 




New York Magazine 

; StlS^'yb' Newsweek ; v:.t r; *; 


# ® Sports Illustrated 

€\ Cosmopolitan 


New Times 
Texas Monthly 
Parade 
Sunday 
Family Weekly 
New York Times 
j Magazine 


^^00q Cosmopolitan s 'Magazine 

lb '^.|t'rrXSP rc * er U P Benson & Hedges 100's and watch your sales 
jo ^V;^:J’-X.'go up,as they have time’after time after time. 


Regular and Menthol 


io.,, 42021-064U0010 
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.&. SALESMAN'S NAME. 




SALESMAN’S j&W 
TERRITORY ■/* 

5c number I 


. WEEK ENOINQ ■ 


r month 


, m SALES,< 

I t CYCLE,* 



m 


. J.^V ; '.'.... - -V ''•••• , t 

J..V >A • RO REPORT IN THESE-SECTIONS' IN'THB‘NORMAL MAN-ih: | * | 

• '■ '^‘ S/#;,J05 ner. be especially careful to: insure THAT§ 

'W% YOUR PROPER TERRITORY NUMBER IS WRITTEN 

' . AND MARKED IN THE APPROPRIATE SPACES. I 1 ' ••#. I 
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THAT'ALI^ FI EL:' 


% {•;. 


REVIEW YOUR SCANNER CAREFULLY.BEFORE MAILING TO MAKE CERTAIN THAT’ALI?FIELDS 
.ARE MARKED CORRECTLY., 
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OF CONTROLLED CALLS MADE EACH"? 


*V4>. 


. EVr •»«*•.•> 




' CCS002SOOJ 

■):.■.= I .. ' 

H - 




p, 

l ^, 




TOTAL 

GRATIS 

USED 
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C$3[03r«3 


li 
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, ... 

All GRATIS USED 
SHOULD BE COM¬ 
BI N E D AND 
TOTAL PACKS 
USED REPORTED 
IN THIS COLUMN. 
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SPECIAL INSTRUCTIONS 
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REPORT SALES OF EXTRA 6 CARTONS? 
OF MARLBORO RED IN COLUMN NO. t.j 

USE OTHER COLUMNS ONLY AS .i.%4 
SPECIFICALLY INSTRUCTED IN YOUR 
P.P.P. 
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^REPORT* TOTAL 
NUMBER 'OF 20' S ‘ 
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SWITCH SELLING ^ ’ 
AND SAMPLING IN $ 
^I^IS COLUMN. 
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REPORT ALL SALES OF B & H JlOO't <*[V 
IN THIS COLUMN FOR THE FULL i-V 
EIGHT WEEKS. MAKE CERTAIN Vf :V 
NON- CONTROLLED TOTALS ARE •! -; 
SEPARATED FROM CONTROLLED l±\ 
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18 Pack ^==1 Shelf \ A? Ease! ^ ~'v 

Sef/Sell L-- 1 Talker 1-1 Poster Card 


,dBv W ITEM ., 

•... 

SOiPackSet/Sell V„ v" - >. :■ >-" ‘ >v v ; v i; v:■ 50 •-••>•' ■*;, *=* 

With Coupon Pad . /> i>*: •'<>,• AS PER LIST '50 /v,?7 

®p^' *^y-' ~ 

> ISPack Set/Sell - • 50 4 75 ~* ; jH 

|P|^,lth Coupon Pad ^ ^ ,AS PERUST^^^^-^ SO 

Small Shelf TalKer ’ r >'. ''&$'■&$$&■■ 

Posters ’ 50 - ■•JV .— /•: ^'r^' ••• >i : ; j*.V-5X;= Bulk 

•^j'^-J;:'^-* Retail .entry card 400 •■»?*’. •; v. v j££-/ '-f— }'v ? ^ 400 r: 

P ' X '^-90Sr^-- r *-Z*^*- *- * 'C- --S^r.r-. r .•;••' - ; v <&;*,?<VV.'~; -W 

j.»'_ : -r^X Counter Card (Easel) : ■ y '^\ y . ■ _: Y- ; . : > ~\ :V -‘! ■'.- .V v •*’’“ '..*■ ry/ ' 

,ll v> = 7- with Coupon Pad /..• 100 — v * 25 • • it':-- 50 ./*^l-rCA 



18 Pack Set/Sell 


BENSON & HEDGES 100’S 

Generic^ yt||gjag|^ 

Non-Sweepstakes States 
(Idaho, Missouri i& Georgia) 

Nov. 4-Dec 27,’l974*3^ 


»®«|s9 
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.. :j - 
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MARLBORO RED/GREEN 1^ 
CHRISTMAS—Generic r t ^ 

Dec! 2-Dec. 27,1974 ^ 
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MARLBORO RED/IOO’S 

Generic 

Nov. 4-Nov. 29. 1974 


ITEM I 
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S/R DM M/R PACKING 


AS PER LIST 


! PARLIAMENT 80/85 S ’t-v.:. 
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AS PER ILIST 
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] ■; c . f . : .-i^ ■■?*; 

Dec. 2-Dec. 27,1974 . - 


Posters (Generic) i 

25 


25 
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Masking Tape ~~ 

Scanner Sheets 


£-C~" 
-•k-d ^ 




1005200542 


:r^|- 


ustrydocu m§r^^jjcsfr@fiy/3{^^^k0C)00‘ M ‘" ' ‘* 





























mm 





u 





'•vj.:~ mH'S’V'*. t’ 

: .^k-, w : ; ' 

i>’i.. v} 'l.Vl,pjf-. i« *■;'■!•; Jf.r.f* ',.. V? 
f T ;:‘;;: :. ■ al’i : - 


l •’• 1 - V-i- 
'•>' •> ■ ' lr- 

:' v : ' ; i 


-,;■• •VSV-*"-. 

,*r- ;*U' ..*■•• ••• ■: 

f'' ' r^'. ^ ^ 


|ctso62soot^; :$$ m - |:;ii f |i 

j^ Wd0Cd ^ ert ^ ■• -fctoMJrs/abvK 6 ot)o*' :f "'‘' ’ 11 “ 


ftydocti nhe nt§ iidsf .e'cfu/dac's/qpyKC 










































Source: https://www.industrydocuments.ucsf.edu/docs/qpykOOOO 










































RETAIL ACTIVITY 
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F " ‘' NOVEMBER^ ' November 

S|M|T|W| TI Fls . __ 


; 15 carton combination sell-in with 5% hand gratis up to 15 cartons. 


IS—————_§. 

10 1112 n U J!5 16 
J7 18 19 20 21 22 23 
24 25 26 27 28 29 ffl 


5 Benson & Hedges 100’s 
. (3 Gold, 2 Menthol) • 2 r £'- : 

3 Virginia Slims (2 Regular, 1 Menthol) 

2 Marlboro <2 100’a) ..^ ,v ; rs.v 

5 Marlboro Red (Box, Soft) • 


□SiaoBoa 

iEllBUEU 

CEIBiniBEDEa 

ECE IE ED IE ED ED 

I3E2E1E3E3S2E3 

■:ii!;:o t iLiiii!tiiiiiiiiiiiiimii 


6 Benson & Hedges 100’s 
. - (3 Gold, 2 Menthol) 






Caftons .‘' 

ifViV : :-V 1 trf. - - •$:•/> - 


3 Marlboro (2 Lights, 1 Green) 

2 Parliaments (1 60. 1 85) . 

^ 5 i Marlboro Red (Box, Soft) 

VW- *;». -^V ' 

.15 Cartons ;’■ - 1 " • 


5% Gratis will be allowed on Ihe sale of 5 cartons of Marlboro Red 80/85mm. Dealer must buy all 15 cartons w'- ,.^;2 . 

. 10 receive gratis on Marlboro Red. ... y- ■ ' ; . r -■ .V-~->rV ;.V- • - 

* 30 carton Mini-Bin program with $.10 per carton allowance (maximum $3.00 per location) should be presented to *•;/.• • 

independent supermarkets. No gratis merchandise authorized on 30 carton aell-in.i •:***;' ’ • . ^”• 

• * latitude will be permitted In changing the product mix In thei15-carton selMn. Example: We suggested 3 Gold and *#- i - / ~ 

- 2 Menthol for Benson & Hedges sell-in as First Featured Brand. In instances where you are sailing jin’ an area : / .’T'* v 

wh ere Menthol consumption is high, or where your customer has on hand a sufficient quantity of Benson & Hedges ’ ' 

- H""'; Gold, selHn 1 Gold and 4 Menthol as applicable. \... ,.v » f " T ~1 * 

I -•■■ • ‘V - r . f I' ,tr "Ql 


HAND GRATIS 

- ■ -i j; - ; ’ -* V' 




1 PACK FREE with 2-CARTONS 


8 PACKS FREE with 15 CARTON PURCHASE 
(3 packs Marlboro 80/05’s) .^ 


-f*v..--••■».-• • $1.00 Set/Sell allowance for the primary display, plus an additional - ‘ 

.. •••> $1.00 Set/Sell allowance for the tertiary display, provided both displays ,•-% 

. j'- : are iin a self-service position for 2 weeks. ■ . : 

’rt * With merchandising contract-use 20 pack Set/Sell displays. Without merohan— 

' diSing contract—use 30 pack Set/Sell display and 20 pack Sel/Sell display. 


DISPLAY LOCATIONS 


S slOTE: Combinations you can offer: 
% hand gratis + Set/Sell 
allowance or Set/Sell allowance or 
5% hand gratis:) 




■ 

I 


GRATIS RECEIPT 

PLACE DISPLAYS 


COMPLETED RECEIPT 


-Show $1.00 ($2.00 if both displays—$3:00 for Minl4Bin) 
display payment on bottom of gratis reoeip*. , ■ 

Dealer signature required. . ^ 

— Attach lo Weekly Expense Voucher, or Oaifiy Work Record. 

— In accordance with Section Policy. r - « v , V 1 ; 





SPECIAL SELL-IN/DISPLAY ACTIVITY i. — 

• Naf/ona/: Refer to Display Set-upipage idside Product Promotion Plan Folder 
. ♦ Seaff/e; See Merchandising Set-up page 

San frmncisco, Oaktand and San Jos*. Sea Merchandising Set-up page 


■ Naw York City: See Merchandising Set-up page. 


FEATURED BRANDS 
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